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Miami Beach Realtor Takes Off!
 

Institute Member Zahara 
Mossman is a pioneer in the 
real estate industry.  Based in 
Miami Beach, Florida, 
Mossman has only been a 
licensed Realtor® since late 
December, 2004.  Zahara took 
her test at 9:00 in the morning, 
hung her license at 
Beachfront Realty at 11:15 
A.M., and had her first client at 
1:30 P.M. that same day!  To 
date, Zahara has sold over 7 
million dollars in South 
Florida real estate. 
  
There are multiple reasons for 
Zahara's success.  A 15 year 

history of volunteer fundraising kept her in touch with an elite circle of 
affluent residents who owned expensive homes the Miami area, and all 
over the world. Realizing that she had been trusted with their money for 
fundraising events, she started to think about working with these same 
clients in some capacity to start her own business.  Zahara pondered 
selling private jets or luxury cars.  Recognizing that neither was a field she 
knew anything about, she turned to residential real estate.  She has never 
looked back! 
  
Mossman has also created a revolution in real estate technology by being 
the first Realtor® to advertise her listings via "podcasting".   For those 
unfamiliar with the term, a podcast is an audio broadcast that can be 
downloaded to any computer or digital music player, including the Apple 
iPod.  By reading her listings over the phone to an automated robot 
program and uploading them to her Web logs.  Among her many blogs and 
websites are www.podcastrealty.com, www.zaharaproperties.com, 
http://costaricanrealestate.blogspot.com, and 
http://condoconversions.blogspot.com. 
  
Subscribers are notified automatically each time a new property is listed. 
These listings can also be heard and downloaded directly on her web 
pages.  By offering these audio tours along with digital photographs to her 
clients, Mossman has been able to sell real estate to clients throughout the 
world (she currently has several listings in Costa Rica) without ever 
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Consumer Website

Did you know that you 
are listed on The 
Institute's consumer 
website? Take a look at 
www.CLHMS.com
also find your personal 
listing on The Wall Street 
Journal's 
RealEstateJournal.com.  
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showing them the actual property.  Since obtaining her license, she has 
worked non-stop with new business coming in from builders, developers, 
and buyers and sellers from around the nation as a result of her 
"podcasting".  
  
Zahara attended Institute training in April, 2005, in Miami.  Combining her 
Internet marketing expertise with iPod technology and Institute founder 
Laurie Moore-Moore's knowledge of marketing to the affluent, Mossman 
says she was "catapulted" into the luxury market.  Taking Laurie's course 
helped Zahara prepare for dealing in the ultra-luxury market.  Zahara took 
Laurie's advice about "finding a niche" and "differentiating yourself from 
your competitors" by publicizing and utilizing her unique marketing 
technology.  Although she was already using "podcasting", Zahara felt that 
Moore-Moore validated her efforts to set herself apart from other agents in 
her market.  She also learned to understand what clients wanted when 
buying or selling a luxury home because as she puts it, "there is no fooling 
these kinds of people, they will know immediately if you don't know what 
you are talking about".  Mossman credits Moore-Moore with a large part of 
her success.  She describes her as "very human and very real" and says 
she has been amazed by the personal attention and support she receives 
from Laurie and The Institute.  "How many other Founders and/or 
Presidents take the time to personally respond to an e-mail from one of 
their members?" asks Mossman.  "I am very proud to be a member of this 
organization".  
  
The momentum continues to build in Zahara Mossman's career.  She has 
been featured in the South Florida Business Journal and will be featured in 
the coming months in the national Realtor® Magazine, the Florida 
Realtor® Magazine, Planet Realtor® online, and The Real Estate 
Cyberspace Society publication.  She has also been recognized by NAR, 
receiving an award for having one of the "Top 25 ideas in Real Estate" for 
the year 2005. 
  
What does the future hold for this rising star?  Zahara is currently signing 
up Realtors® who want to podcast and sell their properties on 
www.podcastrealty.com at no charge.  She also hopes to obtain her 
broker's license in the coming year, but says that she wants to gain more 
experience in the industry before striking out on her own.  Mossman 
recognizes that a broker bears a lot of responsibility and she wants to 
make sure that she is fully prepared to take on those responsibilities 
without the fear of failure.  Given her innovative thinking and her record of 
success in the last 9 months, failure doesn't appear to be a word that 
describes Mossman! 
  
You can contact Zahara and see her cutting edge technology by visiting 
any of her web sites listed in the article. 
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 Find the complete 2005 
certification training 
schedule by clicking on 
"Training Schedule" in the 
menu above. 
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More Articles by Kris Drain
Listing an Entire Town
Fabulous Giveaway
Joe Millionaire
Number of Luxury Homes by State
Did You Say Complimentary?
Training Schedule
New Tools for You!
Have You Seen Your Listing?
New Laws for Calling Buyers and Sellers
Increasing Your Visibility!
NAR Event
Making the Most of Your Press Releases
Important Networking Lesson for Sales Professionals 
Everywhere
Maximize the Value of Your Listings!
Great Tips About High-Profile Clients from Those 
Who Know
Mega Million Dollar Homes
Attracting Mega-Million Dollar Clients
Come for the Art, Stay for the Home
Get the Answers You Need!
News from Office of Federal Housing Enterprise 
Oversight
Free Luxury Showcase!
A Gift You'll Want Yourself!
Mandatory Changes in Sending Email!
A Look Across the Northern Border
What's in Store for 2004
Accomplishments and Goals
Website Statistics
Modular Luxury Homes?
How to Write Professional Advertisements
Make Your Business Cards Work for You
Hiring an Assistant: Who, What, and When
Interview with International Member Deyan Kavrakov
Ad Writing Tool Review
Dallas Training, Class of February 2004!
How to Write Professional Advertisements, Part II
New Technology Adds Power to Your Listings
How to Write Professional Advertisements, Part III
More Agents Moving into Luxury Home Market
Interview with Laurie Moore-Moore
Newest Members from March 2004!
Great Exposure and Positioning Opportunities
Member Discount on Affluent Mailing Lists and 
Research
Coach Realtors Training in Oheka Castle
Welcome to Our April Members
Seven Steps to Your Brand
Tips and Ideas for Using Institute Notecards
Great Newsletter for Affluent Readers
Good News for Homes at Risk of Wildfires
An Institute Exclusive!
Institute's National Advertising Brings Wealth of 
Exposure
Turn Your Announcement Cards into Powerful Tools
Target Specific Markets With Census Reports
Real Estate Leaders Offer Commentary on New 
Jersey Law
Maximize Your Internet Presence
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Turn Your Market Updates into Powerful Positioning 
Tools
Members in the Media
Using Institute Logos
July's Newest Additions
Unusual Listing Features
National Exposure
Keep in Touch
Innovative Ideas Turn Top Notch Marketing Tool
From Real Estate Professional To Magazine Covers
Optimistic in the Eye of the Hurricane
Top 15 Reasons to Attend The Luxury Conclave
Fabulous Food - Terrific Training Session
Cha Ching!
Not Only for the Rich and Famous
Homeowners & Home-Seekers: What’s Really 
Important?
Designation = Dollars
An Insider’s Look at the International Market
A 24-Hour Property Tour
Free Advertising – Merry Christmas
Things were really cooking at Institute's training in 
Miami
Build client loyalty with the right closing gifts
Use Press Releases to Establish Yourself as an 
Expert
It's membership renewal time for many members
Big Brokerage Firms Schedule Institute Training
Luxury Bits and Pieces...
Agents of luxury band together
Agents from around country descend on Dallas
Special Training Session: Marketing Effectiveness in 
the Upper Tier
Help us Grow: Public Training Session in Dallas, 
June 1-2
Keller Williams Realty agent Jill Flynn talks about 
Atlanta's “Homes of Distinction”
Institute’s International Membership Grows
Protecting the brand
The Top Ten Ways to Expedite Approval of Your 
CLHMS Application
Information Creates Value
June Branding Package runs – October package for 
sale
Schedule packed – Open Sessions in Vancouver, 
Miami, Chicago area, and Torrance, Calif.
Differentiate yourself with business card jackets
Branding Package Can Position You as Luxury 
Expert
Texas MCE Credit in Time for August Training!
Vacation home market – HOT!
Forbes: Ultra Rich Get Richer!
Canadian Housing Defies Predictions
British Home Appreciation Rockets
How to Compare Print Media Advertising
Special Offer from The Luxury Institute
Not Your Typical Log Cabin
A Midwest Mecca For Millionaires
Multimillionaires Drive Maybach To Top Of Luxe Car 
List
Institute Partners With American Express For New 
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Client Thank You Gift
More Busy Training Months!
Forbes Magazine Lists The World's Most Expensive 
Homes
Publicize Your Designation with our new 
Downloadable Newsletter Article
A Closing Gift for Children
October offers multiple networking opportunities for 
Institute Members
September proves to be a busy training month 
throughout North America
Top Ten Ways to Delay Getting Your Designation!
Canada Sees Increase In Luxury Home Sales

        HOME | CATEGORIES | AUTHORS | TRAINING SCHEDULE | FAQS | ABOUT US | CONTACT US | ARCHIVES | CALENDAR
 

Copyright©  2005. The Institute for Luxury Home Marketing. All rights reserved.

 

Page 5 of 5Laurie Moore

10/4/2005http://ilhm.frogpond.com/DispArticle.cfm?ARTICLE_ID=11107&DispPic=9694


